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ENG 101

P r o j e c t  # 2 :  A n a l y z i n g  V i s u a l  R h e t o r i c 
After reading “Analyzing Images,” (Chapter 11) in your book, choose to print advertisements, posters, photographs, or paintings to analyze in closed form essay. Your two visual texts should have some common denominator that is CLEARLY IDENTIFIABLE.

Topics to Consider:
· Advertisements for the same product but for different consumer groups

· Photographs of the same person or place taken or manipulated for different purposes

· Painting with similar subject matter from different historical periods

Describe your two visual texts in detail so that your readers can easily visualize them without actually seeing them. For this closed-form analysis, choose several key points of contrast as the focus. Show how details of the visual image—angle of vision, camera or paint techniques, compositional features—contribute to the images’ rhetorical effect. If you are analyzing advertisements, also analyze how the visual images and the verbal text interact. In addition to analyzing the rhetorical appeals made by each ad, poster, photograph, or painting, you may also wish to evaluate or criticize your visual texts by commenting on the images of the culture they convey.

Length/format: 3-5 pages typed text, double-spaced with 1” margins in 12 pt Times New Roman, and MLA documentation.
Composition Folder: Your composition folder must include your final draft, copies of the images that you selected, all of your rough drafts, your outline, any notes, and anything else that will help me understand your writing process.
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